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1. Vocabulary/Definitions 

1.1. Intellectual Property 

ȰÒÅÆÅÒÓ ÔÏ ÃÒÅÁÔÉÏÎÓ ÏÆ ÔÈÅ ÍÉÎÄȡ ÉÎÖÅÎÔÉÏÎÓȟ ÌÉÔÅÒÁÒÙ ÁÎÄ ÁÒÔÉÓÔÉÃ ×ÏÒËÓȟ ÁÎÄ symbols, 

ÎÁÍÅÓȟ ÉÍÁÇÅÓȟ ÁÎÄ ÄÅÓÉÇÎÓ ÕÓÅÄ ÉÎ ÃÏÍÍÅÒÃÅȱ (source: OMPI) 

.: Products of the mind 

.: Products of research & experimentation 

.: Products of creativity 

Like Physical Property, IP can be a valuable asset, which can be traded (sold, bought, 

leased, used as collateral or given away). 

1.2. Intellectual Property Rights (IPR) 

 

 

Some IPR exist automatically, others must be registered and maintained. IPR are 

territorial and time-limited rights. 

Intellectual Property Rights 
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1.3. Invention is NOT Innovation 

 

Invention is the realm of research and discovery, basic science and the development of 

new ideas and knowledge. 

Innovation is the new and successful application of those ideas to address issues. 

1.4. INNOVATION vs. IMPACT 

ȰInnovativeȱ ÍÅÁÎÓ ÍÏÒÅ ÔÈÁÎ ÊÕÓÔ ȰÎÅ×ȱȢ )ÎÎÏÖÁÔÉÏÎ ÉÓ ÇÅÎÅÒÁÌÌÙ ÉÎÔÅÒÐÒÅÔÅÄ ÁÓ ÔÈÅ 

introduction of an original way to achieve something. 

.: The outcome of a research project therefore can be called innovative if it may lead 

to a new methodology to produce a good or a service.  

.: &ÏÒ Á ÒÅÓÅÁÒÃÈ ÐÒÏÊÅÃÔ ÔÏ ÂÅ ÃÏÎÓÉÄÅÒÅÄ Ȱ)ÎÎÏÖÁÔÉÖÅȱ ÉÔ ÄÏÅÓ ÎÏÔ ÍÅÁÎ ÔÈÁÔ ÉÔȭÓ 

outcome must be an invention: it can be considered innovative if it considers a new 

way to apply previous knowledge.  

 

V Does the outcome of this research lead to new possibilities for 

the benefit of society in general? 

V Should patent rights be considered for the results of this 

research? 

V Is there a possibility for special applications in the developing 

world? 

 

Ask: 
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ȰImpactȱ ɀ means the benefits derived from innovation.  

The larger the benefit ɀ the larger the impact! 

Any type of innovation

.: innovations do not have to 
be commercial;
.: innovations can be based on 
new products, services, 
organisational or business 
methods, improved networks
or collaborations, advisory 
reports, etc.

Any type of impact (benefit)

.: Benefit (and hence impact) do 
not have to be financial;
.: The impact of the innovation 
can be societal, research, 
environmental, technical, 
commercial, educational, or 
anything that delivers a benefit to 
someone or addresses a NEED

 

 

 

1.5. INNOVATION Potential and Capacity 

Innovation Potential

.: What is the potential of the project to deliver an innovation (i.e. something 

new which when used will deliver a benefit?)

Innovation Capacity

.: Do the project results have the capacity to stimulate further 

innovations, and/or increase the amount of benefits delivered?

.: Can the project results be used in other areas (beyond those of the 

project?)
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1.6. Dissemination and Exploitation  

Dissemination

.: Telling

.: Dissemination stimulates use for further research, commercial 

development, education, informing policy, etc.

Exploitation

.: Using

.: Exploitation can be commercial, research, policy guidance, 

educational, etc.
 

1.7. Dissemination and Communication 

Dissemination

.: What ÉÓ ȰÄÉÓÓÅÍÉÎÁÔÉÏÎȱȩ ɀȬÄÉÓÓÅÍÉÎÁÔÅȭ ÉÔÓ ÒÅÓÕÌÔÓ ÂÙ ÄÉÓÃÌÏÓÉÎÇ ÔÈÅÍ ÔÏ ÔÈÅ 
public by appropriate means (other than those resulting from protecting or 
ÅØÐÌÏÉÔÉÎÇ ÔÈÅ ÒÅÓÕÌÔÓɊȟ ÉÎÃÌÕÄÉÎÇ ÉÎ ÓÃÉÅÎÔÉÆÉÃ ÐÕÂÌÉÃÁÔÉÏÎÓ ɉÉÎ ÁÎÙ ÍÅÄÉÕÍɊȢȱ ɀ
Ȱ4ÈÉÓ ÄÏÅÓ ÎÏÔ ÃÈÁÎÇÅ ÔÈÅ ÏÂÌÉÇÁÔÉÏÎ ÔÏ ÐÒÏÔÅÃÔ ÒÅÓÕÌÔÓȟ ÃÏÎÆÉÄÅÎÔÉÁÌÉÔÙ 
obligations, the security obligations or the obligations to protect personal 
ÄÁÔÁȢȱ 

Communication

.: 7ÈÁÔ ÉÓ Ȱ#ÏÍÍÕÎÉÃÁÔÉÏÎȱȩȡ Ȱ)Ô ÍÕÓÔ promote the action and its results, by 
providing targeted information to multiple audiences (including the media and the 
public) in a strategic and effective mannerȢȱ
Ɇ Communication Guidelines ɀInclude a communication plan in the proposal (as a separate - or part 

of - a WP) ɀBe proportionate (large project => more ambition) ɀAddress audiences that go beyond 
ÔÈÅ ÁÃÔÉÏÎȭÓ Ï×Î ÃÏÍÍÕÎÉÔÙ ɉÉÎÃÌÕÄÉÎÇ ÔÈÅ ÍÅÄÉÁ ÁÎÄ ÔÈÅ ÐÕÂÌÉÃɊ 

 

 

V Include a communication plan in the proposal (as a 

separate - or part of - a WP)  

V Be proportionate (large project => more ambition)  

V !ÄÄÒÅÓÓ ÁÕÄÉÅÎÃÅÓ ÔÈÁÔ ÇÏ ÂÅÙÏÎÄ ÔÈÅ ÁÃÔÉÏÎȭÓ Ï×Î 

community (including the media and the public) 

TIP: 
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1.8. Innovation Cycle 

 

1.9. Technology Readiness Levels (TRLs) 

×The TRL is a new dimension in R&D 
projects.
×Many of the call topics have a defined 
TRL at which the implementation of the 
proposal is intended to start, as well as a 
target TRL.
×The use of Technology Readiness Levels 
(TRLs) as a measurement of the maturity 
level of particular technologies.
×This measurement system provides a 
common understanding of technology 
status and addresses the entire innovation 
chain. 
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2. Proposal Preparation 

The Scientific Component of the project is the central nucleus of the proposal and the 

section that will be subject to the closest scrutiny by the evaluation panel to 

determine its scientific merit. 

Scientific component
Summary
Technical Description
Literature Review
Research Plan and Methods
Tasks
Project Schedule and Management
References
Previous Publications
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2.1. Summary 

Idea

.: An idea is something that only

exists in your mind.

.: Your task is to present the

idea in a fundable proposal.

.: Take a vague idea and identify 

a specific problem or need associated 

with it.
 

Wheredoes my ideafit?

.: Youshouldknowwhereyour ideais in the innovationcycle

.: Whichis the startingTRL

.: If youcan bethe coordinatoror partner

.: Coordinatorɀyoumust beableto manageall partners(the big picturein 

yourmind)

.: Partner - a contributor to the project(onepieceof the puzzle)
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Explain why you or this consortium?
ÅThisiswhereyoudemonstratethat youarethe right personto do this project.

ÅDo not simplysayȰ3ÅÅresume.ȱ

ÅConvincethe fundingagencythe you arecapableof accomplishingwhat you sayyou can

accomplish

ÅHighlight the expertiseof all keypersonnel

ÅIncludeexperienceyouhavehadmanagingother projects

ÅWeak qualificationsor inexperiencein some casescan be compensatedfor by adding

appropriateteammembersor showingyourstrongcompetencesin the area.

ÅIndicateresponsibilitiesof all, andlevelof effort.
 

In Key Personnel Section Address...

ÅPublications in the area of the proposal or related areas.

ÅEvidence of relevant training, certification, or clearance.

ÅUnpublished papers, conference presentations in the area.

 

)ÎÓÔÉÔÕÔÉÏÎȭÓ 1ÕÁÌÉÆÉÃÁÔÉÏÎÓ

ÅWhy should the award be made to your institution? 

ÅThe Grants Office will help you with the information in this section. 

Å(ÉÇÈÌÉÇÈÔ ÉÎÓÔÉÔÕÔÉÏÎȭÓ ÃÁÐÁÂÉÌÉÔÉÅÓȟ ÒÅÌÁÔÉÏÎ ÏÆ ÔÈÅ ÐÒÏÊÅÃÔ ÔÏ ÍÉÓÓÉÏÎȢ

ÅFacilities, support, library, computer, etc.

 

mailto:iris@novaidfct.pt


 

IRIS | iris@novaidfct.pt | Tel: (+351) 212 947 897 | Page 12 | 37 

2.2. Technical Description  

 

The Needs or Problem Statement
In God we trust in needs 
ÓÔÁÔÅÍÅÎÔÓ ȣÁÌÌ ÏÔÈÅÒÓ 

bring data 
 

 

 

The Task You Face

ÅCriticallyimportant, andoften poorlywritten

ÅConvincethe funding sourcethat you understandthe needandcanhelp

them solvethe problem

ÅProvethe need

Åcite evidence

Åillustratewith graphsandcharts

ÅDemonstratethat the needispressing

ÅThat the problemisanimportant problemto besolved

ÅHowyourprojectwill addressthe problemandwhat gapswill it fill
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The Problem Statement: Framing the Need

Å$ÏÎȭÔassumethat nooneelsehaseverthought of your idea.

ÅTheProblemStatementestablishesa frameworkfor theÐÒÏÊÅÃÔȭÓgoals,

objectives,methods,andevaluation

ÅProvidea thoroughexplanationof yourneed

Åtest assumptions

Åanticipatequestionsof others

Åincorporateproposalguidelines

ÅBeginwith a framingstatementthen providedocumentation

 

A Good Problem Statement Should:

ÅShowthat youunderstandthe problem

ÅDemonstrate that this is an important

problemto solve,not only at Whitworth,

but regionallyandnationallyaswell

ÅClearly describe the aspects of the

problem that your project will address,

andwhat gapsthis will fill

ÅDescribe the theoretical or

conceptualbasisfor your project and

your knowledge of the issues

surroundingyourproposedproject

ÅIncludestatisticaldata,if appropriate

ÅDemonstrate that your approach is

creativeor innovative

ÅDescribehow this project fits into the

already existing goals of the

organization
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Questions to Ask, Things to Know

ÅWhat significant needsare you trying to
meet?

ÅWhat is the currentstatusof the needs?

ÅWill this projecthelpmeet the need?

ÅWhatreallyneedsto be done?

ÅWhat services will be delivered? To
whom?Bywhom?

ÅIs it possibleto makesomeimpacton the
problem?

ÅWhat gapsexist in the knowledge
base?

ÅWhat does the literature say
about the significance of the
problem, at a local, state,
regional,nationallevel?

ÅIs there evidencethat this project
will lead to other significant
studies?

ÅWhat previous work has been
done to meet this need? Was it
effective?

ÅWhat will be the impact of this
study?

 

Example

Ȱ#ÈÉÌÄÒÅÎ ÁÒÅ ÅØÈÉÂÉÔÉÎÇ ÖÉÏÌÅÎÔ ÁÎÄ 
ÄÉÓÒÕÐÔÉÖÅ ÂÅÈÁÖÉÏÒȢȱ
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Improve this statement by:

ɆChildren are exhibiting violent and 
disruptive behavior.

Clarifying the assumptions

Anticipating the questions

 

Funded Problem Statement

Theharshtruth is that growing numbersof childrenin Americaare

exhibitingviolentanddisruptivebehavioror externalizingbehavior

(also referred to as antisocial behavior, challenging behavior,

defiance, noncompliance,aggressivebehavior, acting-out, etc.)

beyond the occasionalminor incident typical of most children

during the normal course of development. Such behavior has

becomeoneof the mostpressingissuesin schools.
 

Dissecting a Problem Statement

Thefirst sentenceis the problem.

Then clarify the problem by defining both

the behaviorandwhat isnormal

Statesthat this isa pressingneed

which is hopefully the needthe funder is

addressing
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2.3. Literature Review 

Documenting the Problem Statement
ÅRooted in factual information

Åmust document that your initial statement is correct. 

Å3ÈÏ× ÙÏÕ ËÎÏ× ×ÈÁÔȭÓ ÇÏÉÎÇ ÏÎ ÉÎ ÔÈÅ ÆÉÅÌÄȟ ×ÈÁÔ ÔÈÅ 
basic issues are 

ÅUse national and local information

Åshowing that the local problem is also a 
national/worldwide one

 

Documentation

ÅCite current literature

Å6-10 key references

Å1-2 of works should be yours

ÅKey informants

ÅCase studies

ÅStatistics - objective

ÅSurveys

ÅFocus groups

ÅUse relevant graphs and charts

 

Words that paint a picture

Ȱ4ÈÅÒÅ ÉÓ ÓÔÉÌÌ ÎÏÔ Á ÓÉÎÇÌÅ ÔÒÁÆÆÉÃ ÌÉÇÈÔ ÔÈÅ 
length and breadth of Pend Oreille County.  
4ÈÉÓ ÉÓ ÔÈÅ ÏÔÈÅÒ 0ÁÃÉÆÉÃ .ÏÒÔÈ×ÅÓÔȢȱ
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How would you document your problem 
statement?

 

 

Organizing and Writing the Needs Statement

ÅGo from the statement

ÅBuild your case with the data

ÅFollow the guidelines

ÅBe succinct and persuasive

ÅTell your story and build your case drawing to a logical conclusion 
that leads into the project goals and objectives

 

Ending a Needs Statement

ÅEmphasize the significance of the project

Åwhat will be the result

Åwhat impact will it have

Åwill the impact continue

ÅYou might present you project as a model

ÅAlways address the priorities of the funding agency 

ÅForecast the usefulness and importance of the results
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What? | Goals and objectives

You should be able to describe
succinctlywhat you aregoing to do in a
waythat everybodywill understandit .

 

The Goal

ÅBoth the goals and objectives should flow logically from the statement of 

need.

ÅGoals convey the ultimate intent of the proposed project, the overarching 

philosophy, A CONCISE STATEMENT OF THE WHOLE PURPOSE OF THE 

PROJECT.

ÅThe opening statement of this section should begin with ȰÔÈÅ ÇÏÁÌ ÏÆ ÔÈÉÓ 

ÐÒÏÊÅÃÔ ÉÓ ÔÏȣȱ
 

A Well Thought-Out Project:

ÅWill have

Åone or two goals

Åseveral objectives related to the goals

Åmany methodological steps to achieve each objective.
 

mailto:iris@novaidfct.pt


 

 

IRIS | iris@novaidfct.pt | Tel: (+351) 212 947 897 | P a g e 19 | 37 

Objectives

ÅThe objectives state the essence of the proposed work in terms of what will be 

accomplished.

ÅBreak the goal down to specific measurable pieces, the outcomes of which can 

be measured to determine actual accomplishments.
 

Objectives

ÅObjectives discuss who is going to do what, whenthey will do it, and how it 

will be measured.

ÅDiscuss desired end results of the project.

ÅBut not how those results will be accomplished.

ÅThey are action oriented and often begin with a verb.

ÅArrange them in priority order.

ÅIn a research proposal the objectives are the hypotheses, they are less 

specific, but reinforce that the project is conceptually solid.
 

Is this an Objective?

ÅIf our goal is getting people from Indiana and Kentucky to interact to improve 

the economy.(goal).

ÅTo construct a bridge over the Ohio River.

ÅȰ4Ï ÉÍÐÒÏÖÅ ÔÒÁÄÅ (what)within five years (when)between residents of southern 

Indiana and northern Kentucky (who)ÁÓ ÍÅÁÓÕÒÅÄ ÂÙ ÅÁÃÈ ÓÔÁÔÅȭÓ ÅÃÏÎÏÍÉÃ 

development indicators related to interstate commerce (measure)Ȣȱ
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Research Objectives

ÅGeneration of new knowledge 

ÅHypothesis or research questions

Ågenerally short

ÅExample:

Ådetermine the impact of sheep ranching on the wild puma population in 
Peru

Åidentify the needs of the farmers in preventing loss of sheep due to puma 
predation

Åformulate ranching guidelines to meet the needs of the farmer and the 
wild puma
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2.4. Research Plan and Methods 

How? | Methodology

 

Plan of Action, Project Design, or 
Methodology

ÅUsually, this is the area allotted the most points.

ÅOften poorly written or missing altogether.

ÅSome proposals are turned down because the 

methodology is unsound.
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Methodology, Project Design, Plan of Action

ÅOften the mostdetailedandlengthysection

ÅWhatspecificactivitieswill allow youto meetyourobjectives

ÅTaskoriented,specific,detailed

ÅEssentialthat you demonstrate all the steps necessaryto complete

projectwith eachflowing logicallyfrom the previousto the next.

 

 

 

Questions for Methodology

ÅWalk the reader through your project

ÅDescribe the activities as they relate 
to the objectives

ÅDevelop a timeline and/or and 
organizational chart

ÅHow will the activities be conducted?

ÅWhen?

ÅHow long?

ÅWho?

ÅWhere?

ÅWhat facilities?
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ÅProvide descriptions of data sources

including subjects, how they will be

selected, the size of subject pool, and

the sizeof the sample.

ÅDescribeall procedures

ÅIncludepilot instrumentsanddata when

possible

ÅStep-by-stepworkplan

Methodology in a Research Proposal

ÅIf methodology is new or unique

explain why it is better than that

previouslyused

ÅSpecifyresearchdesignandwhy it was

chosen.

ÅInclude descriptions of variables and

their relationships.

ÅDefineall important terms

 

Tasks

ÅThe objectives, in the context of the project; 

ÅThe methods and approaches proposed to achieve them; 

ÅThe expected results of the task, and how these results are prerequisites for the 
tasks to follow; 

ÅHow they articulate with the other tasks;

ÅThe role each partner and institution will play in the task.
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2.5. Timeline 

When? |Proposal time plan

Å,ÉËÅ Ȱ×ÈÏȟȱ Ȱ×ÈÅÎȱ ÁÌÓÏ ÈÁÓ Ô×Ï ÃÏÍÐÏÎÅÎÔÓȡ ÔÈÅ ÐÒÏÊÅÃÔ ÔÉÍÉÎÇȾÌÅÎÇÔÈ ÁÎÄ ÔÈÅ 

hours/times for service delivery/activities. 

ÅMost projects proposed for grant funding will have a project periodɂsay, 3 years. 

You should construct a timeline, whether included as an actual table or not, 

demonstrating when activities will start. 

Å$ÏÎȭÔ forget the steps necessary before service delivery starts, such as hiring and 

assigning staff, formalizing the partnership structure, etc. 

ÅThe timeline should also contain significant milestones, like stabilized case load, 

ÃÏÍÐÌÅÔÉÏÎ ÏÆ ÔÈÅ Ȱ!ÃÔÉÏÎ 0ÌÁÎȟȱ ÅÔÃȢ
 

Final Checklist | KEYQUESTIONSTOADDRESS

ÅWhat kind of needsdoes the project respond to? 

ÅWhat kind of problem the proposed solution will solve and why this 

solution will be better than existing ones and in which areas? 

ÅWhat new knowledge(results) the project will generate (assessment of 

the state of the art)? 

ÅWho will usethese results? 

ÅWhat benefits will be delivered and how muchbenefit? 

ÅHow will end users be informed about the generated results
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2.6. Project Schedule and Management  

PROJECT SCHEDULE AND MANAGEMENT

ÅIndicate a timeline and describe the management structure to be 

adopted in the project, in particular with respect to coordination 

between participants, any meetings to be held and the reporting 

structure. 

ÅA ÌÉÓÔ ÏÆ ȰÍÉÌÅÓÔÏÎÅÓȱ ÓÈÏÕÌÄ ÁÌÓÏ ÂÅ ÉÎÄÉÃÁÔÅÄȢ
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3. Evaluation 

Evaluation
Did it go up or down?

Were they happy?

 

Evaluation

Give your proposal to someone (e.g. a friend) who is not an 
expert in the field.

Keep your proposal simple! 
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4. Maximizing the Impact of your proposal 

Invention
ɆA new and reproducible solution for a 

specific technical problem

Innovation ɆThe new and successful application of inventions 
to address issues

Impact
Ɇthe benefits derived from 

innovation. The larger the 
benefit, the larger the impact!

 

 

 

 

Impact on your project proposal
ÅMost types of calls follow an impact oriented approach - following 

EU H2020 guidelines;

ÅDemonstrate that your project innovation will have impact:
ÅSocietal

ÅEnvironmental

ÅTechnical

ÅCommercial

ÅEducational

ÅResearch

ÅPolicy

ÅEtc.

IPR, Innovation and Impact must:

ÅBe addressed in all sections of a 

proposal and not just in the 

impact section

ÅBe managed in all stages of a 

project, not just during 

exploitation
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Understand the (Potential) Impact
Innovation is about satisfying needs& delivering benefits!

How does your project respond to the call topic?

VWhat needs/pain/problem will be addressed?

VHow big is that problem? Search for numbers!

VWhy should your solution be used instead of others? Compare with 
state of the art. Why is your solution better? 

VWhat benefits will be delivered? (societal, technical, research, 
ÐÏÌÉÃÙȣɊ
ÅTo whom?

ÅAnd how much benefit?

73

The call topic 
describes the 

challenges (needs & 
wants) and expected 

impacts (benefits)

Select the project objectives to extend the benefits of your project ɀ
hence meeting the benefits of the call topic and maximizing the impact
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Strategic Intelligence
Plan for the best, prepare for the worst

Checklist:

ÅSOTA (state of the art) 
Vhow will you go beyond it?

Vwhat new IP will be produced?

ÅMarket factors - market need, market fit, size, distribution, growth 
Vwhat needs will you address?

Vwhat benefits will you deliver?

Vwho will you target?

ÅCompetitor intelligence: 
Vwhat other projects exist in this area? 

Vwhat are your differentiators, why are you better? 

VWhy should your solution be used instead others?
 

 

 

Strategic Intelligence 
Plan for the best, prepare for the worst
Checklist:
ÅTechnologies/solutions: 
VWhat other technologies/solutions exist for the same problem? 
VWhat is their status (TRL), strengths and weaknesses?
VWhy will your solution be better than the alternatives, in which areas, by how 

much?

ÅPotential barriers: 
VAre their other IPRs that collide with yours? Where are they enforceable? 
VWhat are the regulations for your technology? 
VWhat are the health & safety, ethics, privacy and data security issues that you 

should address?

ÅStandards: prescriptive, advisory, best practices ɀbarrier or 
opportunity?
ÅWhat are the standards (national, regional, international)?
ÅDoes your solution meets these standards?
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Informationsources

ÅAcademicpublications

ÅMarket reportsɀGoogle it!

ÅIndustrypartners

ÅCompanywebsites, anual reports, news

ÅTechnicalreports

ÅIndustryevents, conferencesandexibitionsɀnetwork!

ÅRegulatoryagencies

ÅPatentsandother registeredIP
 

 

 

Patents ɀwhat information do they provide?

ÅState of the art

ÅFreedom to use

ÅPotential new technology areas

ÅKey players

ÅMarket intelligence

ÅCompetitor intelligence

ÅTechnology intelligence

ÅFinding research and/or commercialisation partners
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SOTA: avoid re-inventing the wheel - literally

79

Á15-25% of all R&D efforts are wasted each year on inventionsthat have 
already been invented ɀup to 60 000 M/year costs in Europe (2006)

ÁDon't start your R&D until you have done a search!

 

In the example shown, the application relates to the technical problem of the 

excessive wear or even explosion of aircraft wheels due to high acceleration when 

touching the ground. The proposed solution provides for small pockets on the side of 

the tyres that make the wheels spin in the wind without the need for an additional 

electrical motor. This invention had already been made in 1929, when a US 

application was filed which described it.  

The key message here is, always perform a prior art search! You should check the 

literature, including articles and patents, before you start your project. You should 

also search again at various project milestones. Your project might have changed and 

other inventors might have been active, too. 
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Why patents?

ÁApproximately 80% of the information 

which can be found in patents is not 

available anywhere else in comparable 

detail.

ÁThe largest freely available technical 

publication resource

ÁLarge resource: 90+ million documents

ÁAnd growing!

10%
protected

90%
in public 
domain

You can find many 
great solutions for free!

Reasons
ÁApplications rejected/withdrawn or patent 

invalidated
ÁPayment of renewal fees discontinued
ÁPatents have lapsed

 

 

 

Patent Databases

.: www.inpi.pt  | Portuguese Patent Office

.: www.wipo.org | World Intellectual Property Office

.: www.uspto.gov | US Patent and Trademark Office

Ȣȡ ×××ȢÅÓÐÁÃÅÎÅÔȢÃÏÍ  ȿ %ÕÒÏÐÅȭÓ ÎÅÔ×ÏÒË ÏÆ ÐÁÔÅÎÔ ÄÁÔÁÂÁÓÅÓ
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